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Abstract: Usually Semiosis is regarded as involving two types of practices: production
and interpretation. One of these patterns belongs rather to the order of action, while the
other belongs to the order of thinking. There is no evidence that this distinction is subject
to precise critical scrutiny. But we should not ignore its return. The value of this
distribution starts from the operational dimension, making the distinction between two
kinds of description, and two lanes of theoretical developments from these descriptions:
the poetics and hermeneutics.

The assumption that | want to formulate is that the relation between the types of practices
and their descriptions can be extended according to all the analysis and according to the
possible context between expression and content which means we are confronted to an
interpretative process governed by a strategy as long as it is related to what is discursif,
which means engendering meaning and investing in concrete and significant effects. It is
not the structure of the human mind, that produces the Interpretation but the reality that
the semiosis builds up according to Umberto Eco.
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